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ANALYSIS OF PUBLIC PERCEPTION
AND KEY FACTORS IMPACTING

REPUTATION. IDENTIFY STRENGTHS,
EXPERT WEAKNESSES, OPPORTUNITIES, AND
ESTABLISHMENT THREATS RELATED TO REPUTATION.
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ESTABLISH CLIENT EXPERTISE/CREDENTIALS BY CREATING A
CONSISTENT AND PREDICTABLE PRESENCE IN ONLINE SOURCES.

REPUTATION BLUEPRINT

SUPPRESSING STORY LINES THAT SKEW THE NARRATIVE AND
EXPERT CREATE/HIGHLIGHT STORIES THAT DRIVE THE EXPERTISE

ESTABLISHMENT NARRATIVE FORWARD.

VIP PHOTOS, BEHIND THE SCENES VIDEQS, THAT GENERATE
PUBLIC PERGEPTION FOLLOWERS AND NEWS MEDIA ATTENTION
AND PROXIMITY

GOAL: 25% INCREASE IN
ENGAGEMENT/FOLLOWERS
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- 2 ACCESS TO SOUGHT AFTER SPACES, EVENTS, AND
"REPUTATION BLUEPRINT COMMUNITY THAT ALLOWS FOR MAXIMIZATION OF

EXPOSURE AND OPPORTUNITY.
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